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Abstract 
The purpose of this research is to examine the effect of corporate environmental performance and corporate carbon 
emission disclosure toward corporate financial performance with competitive business strategy as moderating 
variable. The research design is quantitative methods using secondary data, which is data from the sustainability 
report of 18 go public companies listed on the Indonesia stock exchange from 2015 to 2017, with 54 units of 
analysis for the period of 2015-2017. The data analysis used in this research was multiple linear regression with 
data panel, which is processed by using SPSS. The results show that: (i) corporate environmental performance has 
a positive and significant effect towards the corporate financial performance; (ii) corporate carbon emission 
disclosure has not a significant effect towards the corporate financial performance; (iii) competitive business 
strategy strengthens the effect of corporate environmental performance towards the corporate financial 
performance; (iv) competitive business strategy has not effect of corporate carbon emission disclosure towards the 
corporate financial performance. This research contributes to provide the corporate environmental performance 
literature, corporate carbon emission disclosure literature, and corporate financial performance literature. The 
results of this study can contribute to making consideration for go public companies to consider whether corporate 
carbon emission disclosure are needed or not in the direction of the corporate financial performance. 
Keywords: Competitive Business Strategy, Corporate Environmental Performance, Corporate Carbon Emission 
Disclosure, Corporate Financial Performance. 
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1. INTRODUCTION 
Some of the extreme climate changes or weather often occur throughout the world in recent years. This directly 
makes the public focus and increase the level of awareness of the climate change that occurs. Climate change that 
occurs in several countries in the world can lead to global warming. Global warming is a hot issue and has become 
a public focus to be discussed in several forums of world organizations in the recent decades. Global warming can 
be caused by the main factor being carbon emissions (Choi et al., 2013; Kumarasiri & Jubb, 2016; and Paul et al., 
2017) 
Global warming is now becoming an increasingly important business problem for some countries, not just 
developed countries, but now developing countries have also given special attention to the response that must be 
made in the face of obstacles from global warming produced by carbon emissions. According to Luo et al., 2013, 
disclosure of the company's carbon emissions for developing countries is still optional, so it has not become an 
obligation for companies in developing countries so that developing countries disclosure of their company's carbon 
emissions is still voluntary, not yet an acknowledgment which is mandatory. 
In the literature on the field of accounting, the disclosure of carbon emissions is a new concept which has 
been conducted in recent years by many researchers in the accounting field. Research on the topic of disclosure of 
carbon emissions has been carried out by several researchers in the field of accounting, such as the research 
conducted by Giacomo et al. (2017); Kumarasiri and Jubb (2016); Jiang and Chen (2016); Hsu and Lin (2015), 
Renukappa et al. (2013); Choi et al. (2013); Ghomi and Leung (2013). Disclosure of carbon emissions carried out 
by an entity has several challenges caused by the threat of global warming. One of the challenges that an entity 
needs to understand and communicate is its contribution to global warming from its carbon emissions (Choi et al., 
2013 and Luo et al., 2014). 
According to several studies conducted on disclosure of company carbon emissions, such as research 
conducted by Ranukappa (2013); Choi et al. (2013); Bae & Liu (2013); and Kumasiri & Jubb (2016), which prove 
scientifically that the activities of companies that are the sample in the study are directly related to the existence 
of climate change caused by global warming. According to Bae and Liu (2013), the global warming that occurs is 
what makes an environmental institution both the government and non-governmental institutions begin to pay 
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attention to social impacts and environmental impacts. Based on its influence on social impact and its 
environmental impact, make the environmental institution to urge companies to reduce their company's carbon 
emissions with the intention of helping the institution's commitment in reducing carbon emissions. 
Research on the disclosure of carbon emissions by companies with the company's financial performance has 
been done before, namely: Sudibyo (2018); Soewarno (2018); Rahman et al. (2014). Many companies, especially 
in developed countries, have disclosed carbon emissions with volountary disclosure, meaning that without being 
asked by the government, they have voluntarily disclosed their carbon emissions with the intention of improving 
their financial performance. Companies that make disclosures on carbon emissions also have the goal of 
participating in the government's commitment to safeguarding climate change that is happening in the world. . 
With the disclosure of carbon emissions, the company also expects that the resulting product will be the first choice 
of consumers who will consume these products 
In an effort to improve the company's financial performance, the company carries out several business 
strategies so that the consumers want to buy and use products and services produced by the company (Jiang and 
Chen, 2016). According to research Jiang and Chen (2016), the company's strategy to increase its advantage in 
order to improve the company's financial performance, it can‘t be separated by following the strategy of behavior 
corporate customers with their demand for products that are sensitive to carbon emissions. Companies in 
implementing the company's carbon emission strategy to manage the company's carbon emissions which will be 
disclosed in the company's carbon emissions disclosure report require sufficient knowledge about the company's 
carbon emission reduction activities (Hsu and Lin, 2015). 
The purpose of this research is to examine the influence of corporate environmental performance and 
corporate carbon emission disclosure on corporate financial performance with competitive business strategy as 
moderating variables. This study uses the competitive business strategy variable as a moderating variable, which 
is the novelty of this study. 
This research also contributes to the management of the company to know that with the knowledge of 
reducing carbon emissions obtained by the management of the company can increase management's intention in 
disclosing the company's carbon emissions, so the company that initially voluntary disclosure will with awareness 
and intention to make mandatory disclosures in disclosure of company carbon emissions. 
 
2. LITERATURE REVIEW 
2.1 Stakeholder Theory 
According to Stakeholder theory, a company is not an entity that only operates for its own sake, but must also be 
able to provide benefits to stakeholders. That way, the existence of a company can be influenced by the support 
provided by stakeholders of the company. According to Gray et al. (1995) state that social responsibility and 
environmental responsibility are the responsibility of the business world to be accountable to all stakeholders. So 
that the responsibility is not only limited to responsibility for shareholders only. 
The application of stakeholder theory has been applied to analytical and empirical analysis of the company 
and its operating environment, a stakeholder model based on critical realist theory of differentiation and social 
change. Unlike some social constructs of reality theory, rules, structures, and cultural systems are treated 
analytically differently from perceptions of them, or actions taken through them (Friedman and Miles, 2002). 
Stakeholders argue that social structures (travel plans, interests, roles, opportunities, differences in strength) and 
cultural systems (some thoughts about what is right or wrong depends on predictable universal laws of logic) shape 
one's actions, perceptions of thoughts and efforts to influence thinking and the actions of others. Such actions can 
have an impact on the further development of social structures and cultural systems. 
 
2.2 Legitimacy Theory 
A legitimacy theory is a theory that focuses on the relationship between companies and society through regulations 
made by the government. According to Gray et al. (1996), that a disclosure has a role in bridging a company with 
a group of people. The company has the intention to be able to recognize its legitimacy from a group of people, 
because the company wants to be able to convince the community that the company's business activities are in 
accordance with the norms and standards in the applicable provisions (Deegan and Unerman, 2006). Recognition 
for the legitimacy of a company can be obtained by a company if the company and the community that has the 
relationship can have the same expected results. This is to reduce the risk in the long term of the demands of the 
community at any time if the company violates the norms and standardization set by the government (Deegan et 
al. 2002). 
 
2.3 Corporate Environmental Performance and Corporate Financial Performance 
The environment that must be taken into account for its sustainability so that the ecosystem in this island can 
continue to live, then environmental performance is one of the factors that must be fulfilled by the company to 
participate in maintaining the preservation of their environment. In addition, maintaining and preserving the 
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environment is a necessity that the company cannot negotiate with. This is because there is some pressure from 
the government as a regulator that has the highest authority and several community institutions that care about the 
environment (Soewarno, et al. 2018). According to research conducted by Porter and Linde (1995), improving 
environmental performance is an important source of information for companies to achieve efficient production 
levels, increase productivity in accordance with safety standards, reduce costs caused by environmental 
degradation and opportunities to find new markets. 
According to several studies that analyzed the effect of corporate environmental performance on corporate 
financial performance conducted by Manrique and Ballester (2017), Soewarno et al. (2018), and Dobre et al. (2015) 
stated that corporate environmental performance has a significant positive effect on corporate financial 
performance. Meanwhile, according to research conducted by Iwata and Okada (2010), states that corporate 
environmental performance has no significant influence on the corporate financial performance. 
Based on several studies influence opinion regarding corporate environmental performance of the corporate 
financial performance that has been done by some researchers that has been described above, in this thesis research 
using the following hypotheses: 
H₁: Corporate Environmental Performance positive significant effect on corporate financial performance 
 
2.4 Corporate Carbon Emission Disclosure and Corporate Financial Performance 
The discussion on topics relating to carbon emission disclosure with corporate financial performance is an 
interesting thing to do research at this time. This is interesting, because the responsibility carried out by the 
company towards the environment does not only revolve around the company but to help the government's 
commitment in reducing global carbon emissions. Responsibility for the environment around the company is 
directly related to the company's financial performance. According to several studies that analyzed the effect of 
corporate carbon emission disclosure on corporate financial performance conducted by Soewarno et al. (2018) and 
Rahman et al. (2014) stated that corporate carbon emission disclosure has a significant positive effect on corporate 
financial performance. Meanwhile, according to research conducted by Ganda & Milondzo (2018) and Liu et al. 
(2016), states that corporate environmental performance has a significant negative effect on the corporate financial 
performance. 
H2: Corporate carbon emission disclosure positive significant effect on corporate financial performance 
 
2.5 Corporate Environmental Performance, Competitive Business Strategy, and Corporate Financial 
Performance 
Research and development carried out by Porter (1985) developed a framework that outlines how companies can 
choose business strategies to compete effectively in existing business competition. He argues that companies must 
emphasize that the essence of a company's business strategy is its ability to intentionally choose a series of 
activities that will provide a unique mix of values to its customers (Jermias, 2008). According to several studies 
that analyzed the effect of corporate carbon emission disclosure on corporate financial performance conducted by 
Rahimi et al. (2016) and Al-Rdaydeh et al. (2018) stated that competitive business strategy strengthens the 
influence between corporate environmental performance and corporate financial performance.  
H3: Competitive business strategy strengthens the influence between corporate environmental performance and 
corporate financial performance. 
 
2.6 Corporate Carbon Emission Disclosure, Competitive Business Strategy, and Corporate Financial 
Performance 
Corporate carbon emissions disclosure is forcing companies to disclose correctly, which requires a transparency 
attitude of the company's management in disclosing the company's carbon emissions. According to a study 
conducted by Fenster (2015), transparency is an act that is not covered up in carrying out all of the company's 
business activities. This openness can be in the form of information and communication openness that must be 
carried out by the company. In order to improve the company's financial performance by disclosing the company's 
carbon emissions, the company will adopt a more competitive business strategy. In the Al-Rdaydeh et al. (2018), 
competitive business strategy as a moderating variable strengthens the influence of financial leverage on the 
company's financial performance. 
The business strategy will also increase the influence of disclosure of company carbon emissions from the 
company's financial performance (Peng et al. 2014), where in this study competitive business strategy is a 
moderating variable between corporate carbon emission and corporate financial performance. 
H4: Competitive business strategy strengthens the influence between corporate carbon emission disclosure 
and corporate financial performance. 
 
3. Research Methods 
The research population is all public companies listed on Indonesian Stock Exchange with published the 
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sustainability report for the period of 2015-2017. The public companies of published the sustainability report 
because it has a carbon emission disclosure and has many listing companies with various data. The techniques of 
determining the samples is purposive sampling with criteria: (1) the companies listed in IDX during 2015-2017; 
(2) The company issued financial statements and sustainability report for the period ended December 31; (3) the 
company published a complete data in the form of financial reports and sustainability report for the period of 2015-
2017. The reason of using period of 2015-2017 is that the data of these three years are available and can be accessed 
by public. A total of 26 companies (78 observation) can be analyzed for this research. 
 
3.1 Variable and Measurement 
Corporate Financial Performance 
The performance of an organization's financial statements must be increased especially for companies that are 
looking for profit. Measuring the performance of a company's financial statements can be measured by measuring 
profitability ratios, where one measure is used to measure management performance in managing corporate wealth. 
Profitability is measured using one of the indicators contained in profitability ratios, namely return on assets (ROA). 
By comparing net income with total assets. According to Manrique and Ballester (2017), ROA can be measured 
by the formula: 
Net Incomes  
ROA = ------------------ X    100% 
     Total Asset 
Corporate Carbon Emission Disclosure 
Corporate carbon emission disclosure used for this research is Choi et al. (2013) measurement, which measures 
the carbon emission by developing a broad disclosure of carbon emissions with a checklist based on the 
information request sheet regarding Corporate Carbon Emission Disclosure, which measures using a score on each 
item of disclosure of Carbon Emission Checklist with a dichotomy scale. Every checklist item has a value of 1 
(one), so that if the company disclosure can be carried out in full all the disclosure items will be worth 18, so add 
the checklist score of each company conducted by the research.  
Every checklist items of activities in disclosure of carbon emissions in this study are divided into 5 categories.  It 
can be explained that, if the company discloses items in accordance with what is determined by the Carbon 
Disclosure Project (CDP) it will be given a score of 1, whereas if the items specified are not disclosed they will be 
given a score of 0. Furthermore, the score 1 is added together and divided by the number the maximum items that 
can be disclosed are multiplied by 100%. 
The formula for disclosure of carbon emissions in this study is determined based on the formula equation as follows. 
CCED = (∑di / M) x 100% 
Notes: 
CCED = Disclosure of company carbon emissions; ∑di = Total overall score 1 that the company gets; M = 
Maximum item total that can be disclosed (23 items) 
Corporate Environmental Performance 
Measurements of environmental performance carried out by companies can be seen from environmental 
performance measurements that use the results of the PROPER assessment as an indicator of the company's 
environmental performance. PROPER is a company environmental performance assessment program developed 
by the State Ministry of Environment. The Ministry of Environment and Forestry of the Republic of Indonesia 
(2015) provides several categories to obtain the colors provided in PROPER, including: (1) Gold: has carried out 
more than required environmental management and has made efforts to 3R (Reduce, Reuse, Recycle), implement 
a system of sustainable environmental management and make efforts that are useful for the interests of the 
community in the long term; (2) Green: has carried out environmental management more than required, has an 
environmental management system, has a good relationship with the community, including making efforts to 3R 
(Reduce, Reuse, Recycle); (3) Blue: has made environmental management efforts that are required in accordance 
with applicable regulations or regulations; (4) Red: make efforts to manage the environment, but only partially 
achieve results in accordance with the requirements as stipulated in the legislation; (5) Black: not making efforts 
to manage the environment means, intentionally not making environmental management efforts as required and 
potentially polluting the environment. The measurement in this study uses a scale of 0 to 5 according to the type 
of color in PROPER 
Competitive Business Strategy 
Companies can be classified into strategic types of business using the Porter framework (1985). As noted, 
researchers have succeeded in utilizing Porter's typology to classify the company's business strategy in order to 
improve the company's financial performance because the company has the advantage of the company's business. 
The classification of the company's business strategy is based on Porter's strategy (1985). Thus the company's 
business strategies can be categorized into two groups: cost leadership strategies and product differentiation 
strategies (Rahimi, 2016). However, this study is limited to only measuring cost leadership strategies, calculated 
Journal of Economics and Sustainable Development                                                                                                                        www.iiste.org 
ISSN 2222-1700 (Paper) ISSN 2222-2855 (Online) DOI: 10.7176/JESD 




Total Sales  
Com_BusStra = ------------------ X    100% 
      Total Asset 
Research Model 
Research model based on the Research Hypothesis are as follows: 
1st regression model to test hypotheses 1 and 2: 
Cor_FinPer = β0 +  β1 Cor_EnvPerf + β2 Cor_CarEm + ε………………………………….model 1 
2nd regression model to test hypotheses 3 and 4: 
CCE_Disc = β0 +  β1 Cor_EnvPerf + β2 Cor_CarEm + β3 Comp_BusStra + β5 Cor_EnvPerf*Com_BusStra + β6 
Cor_CarEm*Comp_BusStra + ε………………………………………………………..model 2 
Where, Cor_FinPer: Corporate Financial Performance; Cor_EnvPerf: Corporate Environmental Awareness; 
Cor_CarEm: Corporate Carbon Strategies; Comp_BusStra: Competitive Business Strategy. 
Data Analysis 
The data are analyzed using SPSS version 24.0. The hyphotesis or significant test is done with multiple regression, 
namely by compering significant with α. If sig. or p-value is less than α; then statistical significant is attained. The 
coefficient of determinant is used to measure the ability of independent variabel to prodict a dependent variable in 
this research. 
Result and Discussions 
Descriptive Statistics 
Table 1  
Descriptive Statistics 
 N Minimum Maximum Mean Std. Deviation 
Cor_FinPerf 54 -4.75000 38.16000 8.4098148 8.38876686 
Cor_EnvPerf 54 .17391 .89913 .5145609 .17744284 
Cor_CarEm 54 2.00000 5.00000 3.6111111 .65636698 
Cor_BusStra 54 .00470 2.39190 .7418315 .47740483 
Valid N (listwise) 54     
Source: Output SPSS Version 24.0 
The descriptive statistics in table 1, show that the corporate carbon emission disclosure has a relatively lower 
than standard deviation value compared to the mean. This indicated that sample for corporate structure is quite 
low. Each variable of corporate environmental performance and competitive business strategy, the standard 
deviation value is lower than the mean, but the difference is relatively small. This means that this data indicates 
good results because the smaller the value of the standard deviation, the data or variable is more evenly distributed, 
meaning that the standard deviation is not far from the average (mean). 
Normality Test 
The Normality Test uses the Kolmogorov One-Sample Test - Smirnov Test. with a level of α = 5%. Determination 
of the normality test is based on the asymp.sig value obtained. If the value is asymp.sig. (2-tailed) above or equal 
to 0.05, then Ho cannot be rejected which means the regression model is normally distributed. But if the value of 
asymp. Sig. (2-tailed) is below 0.05, then Ha cannot be rejected which means the regression model is not normally 
distributed. A good regression model is a regression model that is normally distributed (Ghozali, 2016). 
Table 2 
Normality Test P-Plot 
Model Assym. Sig. (2-tailed) Conclusions 
1 0,207 normally distributed 
Source: Output SPSS Version 24.0 
Autocorrelation Test 
The autocorrelation test aims to test whether in the linear regression model there is a correlation between the 
confounding errors in period t and the interfering errors in the t-1 period. (Ghozali, 2016) 
Table 3 
Autocorrelation Test 
Model Sig. Conclusions 
1 0,054 autocorrelation do not occur 
Source: Output SPSS Version 24.0 
In the previous test data used in this study experienced autocorrelation. To overcome the problem of 
autocorrelation, the data transformation using Natural Logarithm is carried out according to the directions. Based 
on the results of the autocorrelation test in table 3, it can be seen that the sym asymp value is 0.054. This value is 
greater than the significance used at 0.05. Then it can be concluded that after data transformation, random residuals 
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or autocorrelation do not occur. 
Multicollinearity test 
Multicollinearity test aims to test whether the regression model is found to have a correlation between independent 
variables. A good regression model should not have multicollinearity between independent variables. The common 
cutoff value used to indicate the presence of multicollinearity is the Tolerance value ≤ 0.10 or equal to the VIF 
value ≥ 10. If the tolerance value is above 0.1 and the Variance Inflection Factor (VIF) is below 10, it can be 
concluded that there is no multicollinearity between independent variable. However, if the tolerance value is below 




Variabel Tolerance VIF Conclusions 
Cor_EnvPerf 0,917 1,090 does not occur multicollinearity 
Cor_CarEm 0,917 1,090 does not occur multicollinearity 
Source: Output SPSS Version 24.0 
From table 4 above, the results of the Tolerance value on the dividend policy, debt policy, and profitability 
results show that there is no less than 0.1, then the VIF value in these variables shows that there are no more than 
10. These results indicate that all variable does not occur multicollinearity. 
Heteroscedasticity Test 
Heteroscedasticity test aims to test whether in the regression model variance inequality occurs from one residual 
to another observation (Ghozali, 2016). 
Table 5 
Heteroscedasticity test 
Variabel Sig. Conclusions 
Cor_EnvPerf 0,903 no symptom of Heteroscedasticity 
Cor_CarEm 0,100 no symptom of Heteroscedasticity 
Source: Output SPSS Version 24.0 
If the significance value (Sig.)> 0.05 then there is no symptom of Heteroscedasticity. From the output above, 
it appears that the three variables have no symptoms of heteroscedasticity due to Sig. > 0.05. 
Correlation Test and Determination Coefficient 
The coefficient of determination shows the magnitude of the influence of the independent variables namely 
dividend policy, debt policy, managerial ownership, firm size and profitability on the value of the company in the 
entity which includes the consumer goods manufacturing sector in the period 2013 to 2016 as shown in table 6 
below. 
Table 6 
Correlation Test and Determination Coefficient 
Model R Adjusted R-Square 
1 0,835 0,661 
Source: Output SPSS Version 24.0 
The correlation test results in table 6 show that the value of R obtained is positive which is equal to 0.835. The R 
value obtained in this study is greater than 0.5 which indicates that there is a strong and positive relationship 
between corporate environmental performance and corporate carbon emission disclosure with corporate financial 
performance. 
F Test 
The results of the F test can be seen in table 7 below 
Table 7 
F Test 
Model F Sig. (2-tailed) Conclusions 
1 41,530 0,000 Model regresi fit 
Source: Output SPSS Version 24.0 
Table 7 above shows the F value of 41,530 and the sig value. (2-tailed) obtained at 0,000 which means the value 
of sig. (2-tailed) below 0.05. This means that Ha cannot be rejected which means that the regression model is 
feasible and appropriate to be used in research. 
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The Results of Hypothesis 1 and Hypothesis 2 
Table 8. The Effect of environmental awareness and corporate carbon strategies on corporate carbon 
emission disclosure 
Cor_FinPer = α0 + β1 Cor_EnvPerf + β2 Cor_CarEm + ε 
  Model 1 
Variables Prediction Corporate Financial Performance 
  Coefficients  p-value Hypotheses Status 
Cons   1.327 0.000 
 
Cor_EnvPerf +  0.163 0.025** Significant (H1 support) 
Cor_CarEm + -0.041 0.068** Significant (H2 not support) 
Adjusted R2   0.714   
F-Statistic   41.530   
Prob (F-Statistic)   0.000***   
Number of Observation  54   
***Significant at a level of 1 percent; **Significant at a level of 5 percent; *Significant at a level of 10 percent 
Note: Cor_FinPer: corporate financial performance; carbon emission disclosure; Cor_EnvPerf: corporate 
environmental performance; Comp_BusStra: competitive business strategy. 
Table 3 shows that the effect of corporate environmental performance towards corporate financial 
performance shows positive and significant result and support hypotheses 1 and hypotheses 2. This shows that the 
decision maker in company will be able doing corporate environmental performance to provide corporate financial 
performance. This result support Soewarno et al. (2018), Manrique and Ballester (2017), Dobre et al. (2015) and 
Cai, et al. (2014), where companies that carry out activities related to corporate environmental performance will 
increase the corporate financial performance. The implementation of the company's strategy can also make 
companies in disclosing their company's environmental performance will increase the company's financial 
performance with profitability companies. 
The Result of Hypotheses 1 and Hypotheses 2  
Q1 = α0 + β1 Cor_EnvPerf + β2 Cor_CarEm + ε 
Q1 = 1.327 + 0.163 Cor_EnvPerf - 0.041 Cor_CarEm + ε 
Table 9. The Effect of Competitive Business Strategy on the Corporate Environmental Performance and 
Corporate carbon strategies towards corporate carbon emission disclosure 
Q2 = α0 + β1 Cor_EnvPerf + β2 Cor_CarEm + β3 Comp_BusStra + β4 Cor_EnvPerf*Comp_BusStra + β5 
Cor_CarEm*Comp_BusStra + ε 
  Model 2 
Variables Prediction Corporate Financial Performance 
  Coefficients  p-value Hypotheses Status 
Cons  2.321 0.001 
 
Cor_EnvPerf + 0.059 0.005** Significant (H1 support) 
Cor_CarEm + 0.231 0.147** Significant (H2 not support) 
Comp_BusStra + 0.283 0.000** Significant 
Cor_EnvPerf*Comp_BusStra + 0.795 0.012*** Significant (H3 support) 
Cor_CarEm*Comp_BusStra + 0.982 0.077*** Significant (H4 not support) 
Adjusted R2  0.710   
F-Statistic  27,590   
Prob (F-Statistic)  0.000***   
Number of Observation 54   
***Significant at a level of 1 percent; **Significant at a level of 5 percent; *Significant at a level of 10 percent 
Note: Q1: corporate carbon emission disclosure; Env_Awe: environmental awareness; Cor_Cas: corporate carbon 
strategies. 
The Result of Hypotheses 3 and Hypotheses 4 
Q2 = α0 + β1 Env_Awe + β2 Cor_Cas + β3 Car_Know + β4 Env_Awe*Car_Know + β5 Cor_Cas*Car_Know + ε 
Q2 = 2.321 + 0,059 Cor_EnvPerf + 0,231 Cor_CarEm + 0,283 Comp_BusStra + 0,795 
Cor_EnvPerf*Comp_BusStra + 0,982 Cor_CarEm*Comp_BusStra + ε 
Table 4 shows that the interaction between corporate environmental performance and corporate financial 
performance with the competitive business strategy as a moderating variable has significant interaction 
(Hypothesis 3 is supported). This means that the competitive Business Strategy weakness the effect of corporate 
environmental performance towards corporate financial performance. These results support Soewarno (2018). 
Table 4 also show that the interaction between corporate carbon emission disclosure and corporate financial 
performance with the carbon reduction knowledge as a moderating variable have not significant interaction 
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(Hypothesis 4 is not supported). This means that the corporate carbon emission disclosure weakness the effect of 
environmental awareness towards corporate carbon emission disclosure. These results not support Al-Rdaydeh 
(2018) which explains that the competitive business strategy of the firm is not a factor that can limit the chance of 
managers in doing corporate competitive business strategies activity.  
 
Conclusions, Implications, Limitations and Future Research 
Conclusions and Implications 
This research contributes to provide the corporate environmental performance literature, corporate carbon 
emission disclosure literature, and corporate financial performance literature. The results of this research show 
that: (i) corporate environmental performance has a positive and significant effect towards the corporate financial 
performance; (ii) corporate carbon emission disclosure has not a significant effect towards the corporate financial 
performance; (iii) competitive business strategy strengthens the effect of corporate environmental performance 
towards the corporate financial performance; (iv) competitive business strategy has not effect of corporate carbon 
emission disclosure towards the corporate financial performance. 
It implies that by using data analysis for three years from 2015 to 2017 towards 18 companies (54 observation) 
and analyzing the data to the formula that is determined, it was found that in 2017, it was proved that government 
had done in 2017 governments in developing countries, especially in Indonesia, have begun to implement 
regulations for public companies listed on exchanges in Indonesia are required to publish sustainability reports, 
where in the report there are several sections regarding disclosure of corporate carbon emissions. 
This research is considered important by research for now to several reason that are in accordance with the 
commitment of the government which states to commit to efforts to reduce carbon emission. This study contributes 
significantly of carbon emission, who want to see whether the effort to reduce carbon emission will have an impact 
on the corporate financial performance. In this study also, with the competitive business strategy carried out by 
the company. In Indonesian’s companies that have made an awareness of their environmental will further 
strengthen the company’s environmental performance on the corporate financial performance, with increasing 
corporate profit as a proxy for corporate financial performance. 
 
Limitations and Future Research 
The research only used sample of public companies in Indonesia as a developing country, so that the result cannot 
be generalized. it would be nice in this study used a sample of developing countries not only from Indonesia, but 
also other developing countries in the world that this research will be more varied. 
In this study only uses the factors that influence the corporate financial performance as follows: corporate 
environmental performance awareness, corporate carbon emission disclosure and competitive business strategy. 
Meanwhile, in addition to these factors there again there are other factors that affect the corporate financial 
performance. Perhaps the next study can be used in addition to the three factors that have been used in this study. 
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